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Mobile Giving Foundation Thanks Mobile Carriers and Other Supporters for Tremendous 
Success in 2010 

New Mobile-Giving Records in Donations and Campaigns Establish Strong Base for 2011 
 

SEATTLE, WA – Dec. 30, 2010 – The Mobile Giving Foundation (MGF), the pioneer of mobile 

giving dedicated to helping charitable organizations raise funds and engage donors through the 

mobile channel, would like to thank all of the companies, organizations and individuals that 

helped launch mobile giving into mainstream use during 2010 and whose continued assistance 

will drive the growth of the medium in 2011. Especially important was the support from the 

leading mobile carriers in the U.S. (Verizon Wireless, AT&T Mobility, Sprint, T-Mobile USA, and 

US Cellular, etc.) and Canada (Bell Mobility, Rogers Communications, and TELUS), all of which 

waived the premium service fees for donors to perform text-to-give donations. 

 

There were more than 1,000 individual mobile-giving campaigns performed in 2010 by more 

than 800 charities across North America. More than $50 million were raised by hundreds of 

charities during the past year, with approximately 92 percent of mobile givers representing new 

donors, thus helping charities reach entirely new audiences. 

 

“As we close an amazing 2010, we want to give thanks to everyone who contributed to the 

breakout success of mobile giving this year and encourage you to generously support your 

favorite charities,” said Jim Manis, Chairman and CEO of the Foundation. “As we start the New 

Year, the MGF will continue to focus on the values of trust and integrity in enhancing, building 

and deploying mobile-giving services, and ensuring the most positive consumer experience with 

the medium.” 

 

The Mobile Giving Foundation passes along 100 percent of donations straight to charities, 

making it the most trustworthy form of mobile giving. To learn more about the Mobile Giving 

Foundation and current campaigns, visit www.mobilegiving.org. 

--more-- 



 

About The Mobile Giving Foundation (MGF) 

The Mobile Giving Foundation (MGF) was founded in 2007 to create a “mobile giving channel” 

that empowers non-profit organizations and donors. Working with North America’s top mobile 

carriers, the MGF enables the mobile channel for charitable giving by providing the 

organizational layer, operational guidelines and technical infrastructure for non-profit 

organizations and donors to use the incredible power and convenience of mobile technology. 

The "Mobile Giving Channel" gives wireless users a simple and immediate way to receive and 

respond to appeals from worthy causes with the donation charged back to the carrier bill and 

100 percent of the donation going to the designated charity. For further information, please refer 

to the MGF website at www.mobilegiving.org. 
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